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RESUMEN EJECUTIVO

Esta investigacion se realizd con base en un estudio sistematico de la literatura
relacionada con los medios digitales. Los datos considerados proceden de la base de
datos bibliografica Scopus, utilizando un estudio cuantitativo no experimental con un
método teorico deductivo y un método empirico de recoleccion de informacion, que
fue usado para la recopilacion de los datos mediante herramientas basadas en la escala

de Likert, aplicada a 273 expertos de Ecuador, con base en el método Delphi.

En Ecuador, la evolucion del marketing digital es proporcional al desarrollo de
nuevas tecnologias de la informacion y la comunicacion. Con base en lo expresado,
el proposito de este articulo es comprender los componentes y tecnologias que
conforman el ecosistema de medios digitales mejorando la efectividad de la estrategia

de organizacidn y su utilizacion.

Con el inicio de la pandemia COVID-19, se han realizado muchos esfuerzos para
reducir su impacto en la salud publica y la economia mundial, contando con
contribuciones de directivos del sector empresarial e investigadores académicos,
siendo limitadas. El uso de la tecnologia de la informacion sera el uinico recurso que

podra contrarrestar el impacto econémico de la pandemia en las PYME.

Para la realizacion de las estrategias del marketing se considera al marketing digital
como una parte fundamental, ante esto, se presenta como principal aporte de esta
investigacion, un enfoque del ecosistema de medios digitales con base en los autores
mas citados en la literatura mundial en contraste con los estandares de los expertos

del sector comercial y académico.
PALABRAS CLAVES: ARTICULO ACADEMICO, MEDIOS DIGITALES,

MARKETING DIGITAL, INBOUND MARKETING, SOCIAL MEDIA
MARKETING, SOCIAL MEDIA ANALYTICS.
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ABSTRACT

This research was carried out based on a systematic study of the literature related to
digital media. The data considered came from the bibliographic data base Scopus.
Using a non-experimental quantitative study with a deductive method to analyze 82
theoretical hypotheses. The empirical method of data collection was used to collect
data using structured tools based on the Likert scale, the survey was applied to 273
experts in Ecuador, based on the Delphi method, selecting the most qualified

informants among the participants.

In Ecuador, the evolution of digital marketing is proportional to the development of
new information and communication technologies. Based on this, the purpose of this
article is to understand the components and technologies that make up the digital media

ecosystem, and improve the effectiveness of the organization and utilization strategy.

Since the onset of the COVID-19 pandemic, many efforts have been made to reduce
its impact on public health and the global economy with contributions from managers
and academic researchers. Effective contributions in the commercial sector are limited.
The use of information technology will be the only resource that can counteract the
economic impact of the pandemic on SMEs. However, the greatest benefit that SMEs
conceive when they enter the digital world is the contribution of new management

practices to the organizational system.

For the realization of business marketing strategies, digital marketing is considered as
a fundamental part of it, before this is presented as the main contribution to this
research an approach to the digital media ecosystem based on the most cited authors
in the world literature in contrast to the standards of experts in the commercial and

academic sector.
KEYWORDS: ACADEMIC ARTICLE, DIGITAL MEDIA, DIGITAL

MARKETING, INBOUND MARKETING, SOCIAL MEDIA MARKETING,
SOCIAL MEDIA ANALYTICS.
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